
TOURISM’S ROLE IN THE 

SOUTH PACIFIC ECONOMY



Tourism

will INSPIRE

sustainable growth

and EMPOWER

pacific people
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Largest and fastest growing sector

Biggest contributor to Pillar 1 of Pacific Plan 

– Economic Growth

Pacific has competitive avantage
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UNESCAP 2008

“Tourism, telecoms, and agriculture could drive 

future economic growth (in the Pacific) …

In recent years, tourism has led growth in several 

Pacific island countries…

Tourism-related economic activity has become more

important only recently (in countries other then Fiji) …
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UNESCAP 2008

“Niche tourism 

development opportunities 

in Small Island States

Kiribati Tuvalu
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AusAID 2008

“Fiji continues to dominate Pacific tourism, although

Growth in Samoa, Palau, and Vanuatu is driven 

by tourism…

PNG’s visitors increased 32% in 2007…

Cook Islands also attracting more visitors…
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2008

“Tourism development 

is strategic…

Solomons Niue
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Southern Markets Standout Performers
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“38% growth in bookings to Fiji

last fortnight”

lastminute.com Australia

“It will be tough for the industry 

for the next couple of years”

Grant Lilly

Qantas CEO NZ and Pacific



“The business people in the

farm belts – those who farm

soy beans, corn, and wheat

- they  are just the richest 

guys on earth right now.”

Starwood Hotels MD
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Emerging Markets

"The industry is naive if they think the traditional mainstays 

like the UK and the US will recover immediately. 

If I look to China I think growth will be quicker to return.”

Ed Simms, Air New Zealand, 27 October 2008



Global Cruise Passengers
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Shore Excursions

Marine 

Infrastructure

Marketing

South Pacific Cruise Strategy



WHAT’S TO BE DONE?

“Leaders agree to reconsider 

their current levels of support to their tourism industries 

and consider increasing these levels where appropriate; 

prioritise development of infrastructure and transport links 

(e.g. roads, ports, airports, aviation and shipping) in their countries 

to foster sustainable tourism 

and encourage foreign investment in their tourism industries; 

and encourage development of regional 

and sub-regional marketing strategies 

and brands for major international markets.”

Forum Communique Tonga October 2007 




